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Bayer Cropscience
rebrands Nunhems
Unit becomes Bayer CropScience
Vegetable Seeds, reflecting greater
integration into parent group it joined in 2002
gricultural conglomerate Bayer
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CropScience Seeds and Crop Protection
product brands, the group said.
As a result, all relevant materials, including
packaging, advertisements, brochures and
internet presences have been redesigned
and will be implemented gradually from 1
April onwards.
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