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Bright future for
retail and
wholesale markets
Markets will be more relevant than ever
in an increasingly digital world, say
speakers at the World Union of
Wholesale Markets Congress

Discussing the future of markets at the World Markets
Congress are (l-r): Melbourne Market Authority's Matt
Elliot; Rene Van Gool of Van Gool Advies; Joanne
Wandell of Queen Victoria Market Precinct Renewal;
and John Turnbull of Pike Place Market Preservation
and Development Authority
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Marketing at Imperial College in London
“Within five years they’ll be the biggest
market segment in most countries. Face to
face communication is critical to them –

Dr David Hughes believed it could create
opportunities for fresh produce, and for
wholesale markets.

have conversations with them to engage.
Human interaction is critical for

He said customers were seeking fresh

innovation and successful innovation

produce experts – which supermarkets and

starts with conversation,” he said.

online lacked – and

http://www.fruitnet.com/americafruit/article/1474/parts-of-san-diego-quarantined-as-psyllid-count-mounts
© Copyright Market Intelligence Ltd - Fruitnet.com 2014. The copyright on this article and all content published on Market Intelligence Ltd Fruitnet.com is held by Market Intelligence Ltd - Fruitnet.com Limited, a joint venture between Market Intelligence Limited and Dr Rolf M Wolf
Media GmbH. All rights reserved. Neither this article nor any part of it may be reproduced, stored or transmitted in any form, including printouts, screen grabs and information retrieval systems, without the prior permission of the copyright owners.

