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Rocha pears step
out on streets of
Paris
New campaign looks to raise awareness of premium variety as demand
in export markets continues to grow
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Poire Rocha’ (The flavour of Rocha Pear,
the Portuguese pear).
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some of the country’s largest retail chains.
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Producers (ANP), will run from 24-30
October with the aim of raising awareness
of the premium pear variety among French
consumers.
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