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Chiquita supports
Disney marathon
Disney and Chiquita team up to
implement banana peel recycling
programme as part of commitment to
sustainability
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recycling process for the 2018/19 runDisney
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Chiquita branded waste bins will be placed
in strategic locations within runDisney race
finish line areas throughout the race season
to maximise capture rate with runners and
spectators.

The 2019 runDisney race season will kick
off January 10-13 during the Walt Disney
World Marathon Weekend, one of the most
popular race weekends in the nation and
one of the largest sporting events in Central
Florida.
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