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Camposol shows it
cares
CEO Jorge Ram�rez tells Fruitnet why
the company wants to build an
emotional connection with consumers
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The ‘Camposol Cares from Farm to Family’
(CCFFTF) initiative will be launched at
next week’s Fruit Logistica trade fair in
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With fresh produce supply chains distances
getting ever long and pricing pressure in
products like avocados and blueberries
increasing as global production grows,
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