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NBA boost for
Pristine grapes
Blanc Vineyards said it wants to make
the green variety the �world champions�
of the grape industry
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Blanc Vineyards is a joint venture between
Four Star Fruit and Delano Farms that

Bakersfield, has entered the company into
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Pristine – a large, crunchy green grape – is
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the flagship proprietary variety grape of
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Blanc Vineyards, which have been growing

instantly differentiate our products with a
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finish. They are grown to retain firmness
and fresh taste well after harvest.

Campbell said the NBA’s global popularity
and diverse fan base made the partnership

The NBA partnership gives Blanc Vineyards

an ideal way to reach children, parents and

a way to introduce consumers to a new

millennials.

kind of grape in an unexpected way.
The NBA licensing agreement isn’t the first
for the Campbell’s. Since 2015 the
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