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AFM puts house up
for grabs
New home to be given away as part of
avocado shopper programme in the US
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The grand prize in Avocados From Mexico’s
(AFM) ‘Guac the House’ contest is a new
home worth US$500,000. Shoppers will
also share in US$150,000 of other prizes,
including a kitchen makeover,
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This iteration of AFM's ‘Flavor with
Heritage’ campaign will be implemented in
In a further bid to drive demand, AFM has
developed a volume incentive programme,
in which retail account holders can earn up
to US$15,000 for displaying branded fruit

grocery stores to attract what the company
describes as “crossover shopper appeal”.
Bazan said digital and social media support
will boost the programme.

in their stores.
“We're proud to celebrate the many flavors
“AFM's 'Guac the House' national shopper
programme has been designed to provide

of Hispanic heritage in partnership with
Takis Snacks, which, like AFM, has strong

the shopper with value during the current

appeal to the Hispanic market and beyond,”

environment,” said Stephanie Bazan, vice

said Bazan.

president

of

trade

and

market

development for Avocados From Mexico.

Hass

Avocado

Association (MHAIA).

partnership with Takis Snacks. The pair

pandemic.

and

Month and celebrate National Guacamole

Mexican

entertainment packages and household

programme, aimed at delivering added

coupons,

given that in-home consumption will

home

The contest is part of AFM’s new shopper

merchandising,

“Our digital and social media activations,

http://www.fruitnet.com/americafruit/article/1474/parts-of-san-diego-quarantined-as-psyllid-count-mounts
© Copyright Market Intelligence Ltd - Fruitnet.com 2014. The copyright on this article and all content published on Market Intelligence Ltd Fruitnet.com is held by Market Intelligence Ltd - Fruitnet.com Limited, a joint venture between Market Intelligence Limited and Dr Rolf M Wolf
Media GmbH. All rights reserved. Neither this article nor any part of it may be reproduced, stored or transmitted in any form, including printouts, screen grabs and information retrieval systems, without the prior permission of the copyright owners.

Importers

