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Covid propels
Asia’s digital
growth
Opening session of Asiafruit Congress
ON homes in on digitisation of region�s
fruit business
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Asia Fruit Logistica ON takes place online
on 18-20 November.
Visit Asiafruit Congress ON
– asiafruitcongress.com
Visit Asia Fruit Logistica ON
– asiafruitlogistica.com

digitisation of the supply chain upstream.
In an interview with Fruitnet Media
International managing
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