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Tomato Congress
shows category's
strength
Sam Warren, Sainsbury's

Global Tomato Congress brought the
category together on 16 March, attracting over 2,000 delegates for a day
of online discussions and networking
ore than 2,000 delegates tuned in
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Sam Warren, senior fresh produce buyer at
retailer Sainsbury’s, concurred that the
past year had significantly accelerated the
existing trend of premiumisation in the
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Concerning sustainability, Warren
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