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Companies show
suport for Haiti
Organisations band together to help
raise funds for the Haiti relief effort
following last week's devastating
earthquake
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set up in the wake of the devastation
caused by Hurricane Mitch to Central
American nations in 1998.

As part of the effort, US$150,000 is being
sent to World Vision to distribute

http://www.fruitnet.com/americafruit/article/1474/parts-of-san-diego-quarantined-as-psyllid-count-mounts
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