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Disney Garden
adds Pixie Sweet
peppers
Fresh produce marketer Imagination Farms extends its premium line
with miniature snack peppers from Arizona
S-based fresh produce company
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The Disney Garden Pixie Sweet Peppers
will be available in one-pint clamshell
packaging and feature Disney's hallmark
Tinkerbell character. The packaging will
also bear the 'Fairy Fun Snack' motif to
remind children and parents that the small
peppers are perfect for snacking. The
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