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Collaboration
across sectors
'would boost' fresh
produce intake
The School Fruit Scheme is one example of

Agriculture should work with health and
collaboration across sectors
education sectors to increase
consumption of fruit and vegetables, conference hears
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“The School Fruit Scheme is a great

is people saying this is an agriculture policy,

example of different sectors working

this is a health policy, but maybe it is just
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an example of food policy."
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