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JD.com launches
Super Durian Day
Chinese online retailer JD.com today
launched Super Durian Day as part of a
wider campaign to promote Thai goods
retail

to import more than six million Thai
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several Thai companies including Ventry,
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Thailand’s frozen durians.
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of 26 per cent year-on-year in the past

release. JD, which is China’s largest retailer,

easily accessible, JD.com said.

decade, reaching US$1.1bn in 2016.
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