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Eyes on India
It will take new strategies if South
African citrus exporters want to make
the most of the Indian market
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slow in changing the shelf labels. “This
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branding initiatives is the only answer, and

of fresh produce is still sold through
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traditional markets in India. “Modern or
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New Delhi to discuss the review of the in-
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delegation says it is hoped that the

was concerning that labelling on the

demand is going to be poor at these sorts of
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“An interesting development is that of
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Chadwick. “Presentations from private
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