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GBF’s new brand
for Cherish
To help market its Cherish apples to
Chinese consumers, Golden Bay Fruit
has launched a new brand concept
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To complete the 2020 campaign, GBF has
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“To highlight the Cherish tagline ‘Feel the
love’, we developed a new Cherish

The multi-channel approach has been key
to GBF’s success this season, it
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