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Fruitbox 59 - David
Hughes, Imperial College
London
Find out what future trends Dr Food sees ahead for fresh produce, and where you should
invest next in horticulture
avid Hughes, known to many as Dr Food,
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essential listening for everyone in the fresh produce
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billion dollars, then asked where in the food
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Listeners to this week’s episode of Fruitbox can

example.”
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Companies that would have been beyond our

Imperial College London and a renowned food
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That revelation comes at the end of a fascinating
discussion about the way we eat and drink, focusing

“Suddenly that’s another route to the consumer

on areas relevant to the fresh fruit and vegetable

that’s taking market share from traditional retailers.

business

I think that’s the big struggle and the challenge for

Produced by Fruitnet Media International, the show
is essential listening for everyone in the fresh
produce industry.
To find out how you can tell your story on Fruitbox,
email: chris@fruitnet.com
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