The international marketing magazine for fresh produce buyers in Europe
By Tom Joyce
Monday 10th March 2014, 12:53 GMT

McDonald’s
extends free fruit
campaign
The fast food giant has revealed plans to
have fruit giveaway initiatives operating
in 19 European countries this year
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This new campaign will see fruit given away
for free in 19 countries in Europe, with the
type of fruit varying by country and
seasonality. In the Baltics, McDonald's is
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in Russia it wants to offer a mix of apple

In total, almost 10m packs of fruit have

slices and grapes. In the UK, giveaways

been given away, while the volume of

currently include apple slices and grape
bags, before a planned switch to pineapple
sticks in the summer.

http://www.fruitnet.com/americafruit/article/1474/parts-of-san-diego-quarantined-as-psyllid-count-mounts
© Copyright Market Intelligence Ltd - Fruitnet.com 2014. The copyright on this article and all content published on Market Intelligence Ltd Fruitnet.com is held by Market Intelligence Ltd - Fruitnet.com Limited, a joint venture between Market Intelligence Limited and Dr Rolf M Wolf
Media GmbH. All rights reserved. Neither this article nor any part of it may be reproduced, stored or transmitted in any form, including printouts, screen grabs and information retrieval systems, without the prior permission of the copyright owners.

http://www.fruitnet.com/americafruit/article/1474/parts-of-san-diego-quarantined-as-psyllid-count-mounts
© Copyright Market Intelligence Ltd - Fruitnet.com 2014. The copyright on this article and all content published on Market Intelligence Ltd Fruitnet.com is held by Market Intelligence Ltd - Fruitnet.com Limited, a joint venture between Market Intelligence Limited and Dr Rolf M Wolf
Media GmbH. All rights reserved. Neither this article nor any part of it may be reproduced, stored or transmitted in any form, including printouts, screen grabs and information retrieval systems, without the prior permission of the copyright owners.

