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Markets converge
for campaign
launch
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rapidly growing into an international movement, with 16 countries so far
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Manuel Estrada-Nora, WUWM’s chairman,
said that in Spain two regions, Barcelona
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‘Markets Save, Markets Create’,
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more regions in Spain getting involved,” he

they see the success of these campaigns, I

said. “The municipalities are aware of the

expect many more to get involved.”
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