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Driscoll’s unveils
new look
Global berry business Driscoll�s has
launched a new brand strategy with a
refreshed look
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and a refreshed digital look are all
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triggering positive emotional connections
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compared to produce like kale, beets and
Berries bring joy

Driscoll’s new brand strategy.
The new brand design features colourful,
modern design, while keeping its brand

lettuce which are more linked to functional

The focus of the new brand strategy will be
on emotion-focused marketing, reaching
consumers across North America, Europe,

promise ‘Only the finest berries’.
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experience, successful brands build a loyal
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