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Big opportunities
in ‘free from’ foodto-go
Fast-growing market for allergen-free
products presents ripe opportunities for
food-to-go businesses, say IGD speakers
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The food-to-go market is forecast to grow
by up to 35 per cent in the next five years,
with health and ‘free from’ both major
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think this is a huge growth market and
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Summarising

Joly’s

presentation,

the

event’s chair James Walton said: “We must
not forget that there are a surprising
number of consumers out there who have
special food requirements. ’Free from’ is
something that keeps coming up in a lot of
IGD events at the moment. Clearly, the idea
of ‘free from’ is still not fully developed –
there is a huge amount of potential there.
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