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UGPBAN stresses
commitment to
agroecology
Bananas from Guadeloupe and Martinique will highlight their
environmental focus at this week�s Fruit Attraction show in the
Spanish capital
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Fruidor Terroirs-BUFL will present the
brand that it created at the start of this

Bananas, Fruidor Terroirs and BUFL, will
highlight the continued commitment of
the banana sector in Guadeloupe and
Martinique to agroecology.
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http://www.fruitnet.com/americafruit/article/1474/parts-of-san-diego-quarantined-as-psyllid-count-mounts
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