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EU campaign
raising awareness
The EU Fruit campaign is completing its
first round of activities in Greece,
Germany and Poland, with the aim of
building awareness of the quality and
safety of European fresh produce

T

he European Fruits campaign,

about the quality and safety of EU fruits, as

launching a promotional campaign, but it is

dubbed EU Fruit, is concluding its

well as the importance consumers place on

also important to jump on the bandwagon

first year of activities in the

origin, price and production ethics when
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markets of Greece, Germany and Poland,
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At Fruit Logistica next February, visitors
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According to Tsaira, some activities are
When discussing promotional activities for
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“Our goal is to educate consumers on the
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quality of European fruits, and this requires

According to Tsaira, the campaign aims to

“It is very important to build up knowledge

consumer prioritises when selecting fresh

a multifold approach that includes direct
discover how aware consumers are
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of interest or the price? In our experience, a
lot of consumes are simply unaware of the
importance and popularity of European

The beneficiaries of the campaign are six
agricultural cooperatives from Greece and
Cyprus: Agricultural
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