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CSO Italy’s
marketing success
European Art of Taste marketing
campaign achieves important results
during first year

C

SO Italy, in collaboration with

The project is supported by leading Italian

and blood oranges, providing them with a

the

companies,

direct experience of the cultivation and

European

Union,

has

including

Origine

Group,

announced the first year of its

Oranfrizer, RK Growers, Mazzoni Group,

‘European Art of Taste: Italian Fruit & Veg

Kingfruit, Joinfruit, Jingold and Conserve

Masterpieces’ marketing campaign reached

Italia.

production of Italian fruit and vegetables.
According to CSO, Covid-19 reduced the
number of events during the peak harvest

an estimated 600m people.
One of the reasons why the campaign has

period for kiwifruit and blood oranges in

The project, funded for €3.7m (US$4m),

been so successful, according to the release,

December and January, however it said the

focused on the promotion and distribution

is down to CSO engaging KOL’s (key

encouraging results of the first year had

of Italian kiwifruit, blood oranges and

opinion leaders) to engage consumers via

established

processed fruit and vegetables in markets

social media, including Weibo and Wechat.

collaborations in the future.

across China, Japan and Taiwan.
Journalists and professionals were also
According to the release, the campaign is

invited to Italy for a series of press tours in

continuing with promotional activities

September, November and January , during

despite the implications of Coronavirus

the

(Covid-19).

kiwifruits

harvest

campaign

of

tomatoes,

http://www.fruitnet.com/americafruit/article/1474/parts-of-san-diego-quarantined-as-psyllid-count-mounts
© Copyright Market Intelligence Ltd - Fruitnet.com 2014. The copyright on this article and all content published on Market Intelligence Ltd Fruitnet.com is held by Market Intelligence Ltd - Fruitnet.com Limited, a joint venture between Market Intelligence Limited and Dr Rolf M Wolf
Media GmbH. All rights reserved. Neither this article nor any part of it may be reproduced, stored or transmitted in any form, including printouts, screen grabs and information retrieval systems, without the prior permission of the copyright owners.

the

base

for

productive

