The international marketing magazine for fresh produce buyers in Europe
By Liam
O�Callaghan
Wednesday 14th October 2020, 7:17 GMT

Asia Briefing
explores European
apples
The second weekly online briefing ahead
of Asia Fruit Logistica ON focused on the efforts of European apple
exporters in Asia
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mostly to India, where it surpassed the US
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Peyres said more focus was being placed
on new varieties adapted to the taste of
the Asian market such as Candine, as it
can take decades to establish a variety.
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Nicola Zanotelli is director of From, spoke
about how From had been able to build its
market share while competitors such as

importers, emerge.
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