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GBC drives home
sustainability
message
David Farrell of Blue North (left) speaks at the Global
Berry Congress

Speakers highlight the growing
importance of sustainability to the berry
business at the Global Berry Congress
ustainability
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“The motivation to get on board with the
sustainability agenda is to pre-empt risks
that can blindside you,” Farrell continued.
“I just think that overall, if you look at
policy that’s emerging out of the EU and
UK, the questions around biodiversity
impact on businesses, carbon emissions
and climate change – there seems to be a

on people and the planet.
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the number one issue. Packaging is also a
key issue in

sustainability agenda,” he added. “We hope
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Another key area, waste reduction, was the
target of Mihai Ciobanu’s presentation,
the Fresh4cast chief executive first
highlighting that the UK’s household
waste comes to a staggering £12.8bn
annually – often driven by short-term
price promotions that push products on
the customer.
“So what is effective in fresh, if not
promotion?” He asked. “The first thing

excess volume that you need to deal with,
consider alternative routes. If you are
giving it away anyway, give it to people
who cannot afford your products normally
– this is better from a CSR perspective, it’s
better for the planet, and it’s good for
business.”
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