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Five retail trends
to watch in 2021
Tech upgrades, ecommerce and meal
inspiration will be prominent in the
global retail sector this year, according to
a new report from IGD
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What IGD expects in 2021:
- Introduction of digital technologies that
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4. Holistic health: supporting health and
wellness
What IGD expects in 2021:
- Greater focus from shoppers on hygiene
and sanitation products for individuals
and the home
- Retailers and brands trying to
differentiate themselves by helping
shoppers and consumers live healthier
lives
- More tailored solutions in store, either
through assistants or using digital tools

ultimately affordability may take
precedence during economic downturns.”

companies should consider the two main
5. Recuperative retail: focusing on
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potential path of the virus (from a
relatively manageable virus to multiple

What IGD expects in 2021:
- With climate change remaining a top
priority, retailers globally will push ahead
with initiatives to support goals in this
area
- Continued implementation globally of
initiatives to reduce plastic and food waste

like apps
- Initiatives to build trust, loyalty and
Pickard said: “health and wellness
naturally became more important to

He concluded that when planning for 2021,

better relationships with shoppers, staff
and communities

everyone in 2020. We saw a wide range of

outbreaks with lockdowns) and the
performance of the economy (from an
economic performance that quickly
recovers to a hard-hit economy slow to
rebuild).
IGD subscribers can access the full report
on IGD Retail Analysis. A sample of the
report can be found here.
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“We will see more retailers
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