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Lemon campaign
marks World
Breast Cancer Day
Welcome to the Lemon Age sends
optimistic message in support of the
initiative

Karate champion and Olympian Sandra Sánchez
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The three-year Welcome to the Lemon
Age campaign, which runs till 2022, is co-
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financed by the European Union. It has a
budget of €6.5m, of which around €5.23m
will go to programmes in France, Spain
and Germany and remainder to the US
and Canada.
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