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A new avocado
avenue for Italy?
Growing demand for tropical fruit among
number of new options for country to
consider, says head of trade fair Macfrut

Renzo Piraccini believes there will be plenty of new
opportunities for italy's fresh produce business in the
coming years
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Here’s another figure: Italy’s exports grew
2.5 per cent in 2017, going above the €5bn
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Macfrut 2018 takes place at the Rimini Fiera
Expo Center on 9-11 May
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