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Tenderstem offers
grower support
Broccoli brand backs growers and
licensees during Covid-19 pandemic
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“As the UK growing season begins, we’ll
continue to support growers wherever we
can," Bradshaw added. "It’s a really positive
sign that so many people were keen to be
considered for these roles helping to get

broccoli supply chain.
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Response to a local PR campaign for
Malvern-based grower AS Green led to 250
applications from people looking for work
picking and packing, the group noted.

crisis and we felt it was important to
recognise that," said Tenderstem broccoli
marketing manager Lacey Bradshaw. "We
know consumers are interested in the
provenance of their food, so we felt
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