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Shopper
confidence
‘improving’, IGD
reports
Charity's Shopper Confidence Index reveals second monthly increase in
consumers� financial assurance following easing of lockdown measures
hopper confidence is showing

“The

Covid-19,

The survey for June revealed that shoppers

signs

as

including rising levels of unemployment, is

were less concerned with their household

lockdown restrictions continue

likely to have a big impact on shopper

financial

to ease, according to the June results of the

confidence going forward. An increased

confidence increased by 10 points to a

IGD Shopper Confidence Index.

focus on savvy shopping can be expected

score of -13, with 35 per cent expecting to

where value becomes more important long

be worse off in the year ahead, down from

term.”

47 per cent in May and 50 per cent in April.

S
Despite

the

of

overall

improvement

score

remaining

economic

impact

of

relatively low, the data reveals an increase

position.

Expected

financial

Some 16 per cent expect to better off,

for two months in a row. The IGD Shopper

The IGD Shopper Confidence Index blends

Confidence Index, which is based on

four key measures that relate directly to

responses from over 1,000 shoppers, was -7

the food and consumer goods sector to

Geographically, shopper confidence has

in June, up from -10 in May.

calculate an overall indication of shopper

increased across most regions, particularly

confidence. These are:

Scotland. This comes at a time of a

The score is now higher than the lowest

sustained decline in Covid-19 hospital

point of confidence during Covid-19 in

- Household finances – do you expect to be

March and April.

better or worse off?

Simon Wainwright, director of global

- Food prices – do you expect them to get

insight at the grocery research charity, said:

less or more expensive?

“Shoppers have been boosted by the easing
of lockdown measures, the warm weather
and low inflation. These factors may be
holding back any reversal in shopper
confidence for now.

compared to 11 per cent in May.

- Focus on quality vs. saving money – what
is your future and current focus

admissions and lower mortality rate north
of the border.
Trust in the food industry remains at the
highest level recorded in the last seven
years

of

tracking.

However,

shopper

confidence is likely to remain fragile as
shoppers contend with the impact of a

- Trust in industry across a range of

deep economic downturn in 2020, with

measures

lower

GDP

unemployment

http://www.fruitnet.com/americafruit/article/1474/parts-of-san-diego-quarantined-as-psyllid-count-mounts
© Copyright Market Intelligence Ltd - Fruitnet.com 2014. The copyright on this article and all content published on Market Intelligence Ltd Fruitnet.com is held by Market Intelligence Ltd - Fruitnet.com Limited, a joint venture between Market Intelligence Limited and Dr Rolf M Wolf
Media GmbH. All rights reserved. Neither this article nor any part of it may be reproduced, stored or transmitted in any form, including printouts, screen grabs and information retrieval systems, without the prior permission of the copyright owners.

and

significantly

higher

It is among 35-44-year-olds and those aged

many of whom will have family

Index is available to subscribers on IGD

55 and over that confidence has increased

responsibilities, may be concerned about

ShopperVista.

the most, while those in the 45-64 age

the impact of Covid-19 on their health and

bracket remain the least confident. These

economic prospects, IGD said.

shoppers,
The full IGD Shopper Confidence

http://www.fruitnet.com/americafruit/article/1474/parts-of-san-diego-quarantined-as-psyllid-count-mounts
© Copyright Market Intelligence Ltd - Fruitnet.com 2014. The copyright on this article and all content published on Market Intelligence Ltd Fruitnet.com is held by Market Intelligence Ltd - Fruitnet.com Limited, a joint venture between Market Intelligence Limited and Dr Rolf M Wolf
Media GmbH. All rights reserved. Neither this article nor any part of it may be reproduced, stored or transmitted in any form, including printouts, screen grabs and information retrieval systems, without the prior permission of the copyright owners.

