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Shopper
confidence stable
despite tighter
restrictions
IGD index score unchanged in December, at highest level since February
2020, thanks to Christmas boost and vaccine rollout
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Christmas meals, 17 per cent were more
focused on quality rather than saving
money.
- Over a third (32 per cent) expect to be
worse off financially in the year ahead (+1
per cent vs. last month). However, only 17
per cent expect to be better off.
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