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Tomato Congress
shows category's
strength
Sam Warren, Sainsbury's

Global Tomato Congress brought the
category together on 16 March, attracting over 2,000 delegates for a day
of online discussions and networking
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Premiumisation accelerating
Sam Warren, senior fresh produce buyer at
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“How do we work with suppliers and how

right suppliers to advance that.”

last three or four years, but it’s just been

do we develop commercial relationships

massively enhanced in the last 12 months.”

for the medium and long term where
suppliers have got the confidence to

Concerning sustainability, Warren
repeated the retailer’s commitment to
reach net zero by 2040 and revealed that
the company had already achieved 20 per

invest in new technology, knowing that
the business with Sainsbury’s is going to
be on an ongoing basis? There’s mutual
benefit to be had there.
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cent of its plastic reduction target.
“I’ve been hugely impressed by a lot of
“We’re working really closely with our
supply base to turn over every stone
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