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Apple suppliers
have to know more
Interpoma 2012: Trade urged to invest in
research or jeopardise traditional
markets and fail to capitalise on new
ones
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Belrose Inc, renowned apple sector analyst
based in the US, on the opening day of this
year's biennial apple industry trade fair
Interpoma in Bolzano, Italy.

countries do not offer the guarantees
“The market has to reckon with the
recession which has hit industrialised
countries and with the consequent drop in

hoped for until recently," he noted, adding
that many retailers had in fact "overextended" in their drive to expand.

the population due to a standstill in the
birth rate and a reduction in immigration,”
said O’Rourke.
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