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Zespri unveils new
executive team
Kiwifruit marketer announces
executive-level restructure as it gears up
to double global sales by 2025

L

Zespri CEO Dan Mathieson says the ten-strong
executive team sets the business up to achieve its goal
of doubling global sales by 2025
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Innovation and sustainability is the other
key mission, with Carol Ward completing
the executive team as chief innovation and
sustainability officer.
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