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Hailstorm Heroes
campaign wins
MOYA
Olivia Grey from Hort Innovation presented
with PMA-Produce Plus Marketer of the Year
Award

Olivia Grey of Hort Innovation accepts the award
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“Their support during this campaign ensured

marketing across Australia and New Zealand.

that our hard working growers who were

It is open to both individuals and team
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For more information on MOYA, please
The Hailstorm Heroes campaign was chosen

contact:

from a strong field of five finalists for the
Sam Clayfield

Marketer of the Year Award. The four other
finalists were:
•

PMA Australia-New Zealand

Zespri’s Australian Sales & Marketing

s.clayfield@pma-anz.com

Team for the ‘Zespri SunGold Kiwifruit’
campaign

Matthew Jones

•

Produce Plus

Sona Padman of Freshmax Australia for

the ‘Modi Apples’ campaign
matthew@fruitnet.com
•

Cecilia Flores Paez of T&G Global for the

‘Orchard Rd Brand Launch’ campaign
•

The Costa Avocado Team for the

‘Lovacado Brand Launch’ campaign
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