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India: Premium
potential
Fresh Produce India Live took a look at
the future of the Indian market both
through Covid-19 and beyond, discussing
the opportunities for fresh produce
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report on the event will appear in the May
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“That kind of micro-targeting at your
doorstep is something unheard of globally,
it is a brand-new paradigm hitting us and it
is going to be really interesting to watch."
The second session switched focus to

future.
Yvonne and Mark Tweddle
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