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NutriKiwi’s fresh
look
New marketing approach aims to
cement kiwifruit brand in the minds of
Australian consumers
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the NutriKiwi joint venture (EastPack,

Leach said this security also gives
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Trevelyans, DMS Progrowers, and OPAC)

NutriKiwi the confidence to commit to

edition of Produce Plus, which is now

grow, manage, and process over 50 per cent

growing its presence in the market now,

available on the new Produce Plus app.

of the total New Zealand kiwifruit crop,”

and in the future.

Download it today via the App

said Leach. “This gives NutriKiwi security of
supply as the total New Zealand Hayward
crop continues to decline.”

Store or Google Play and receive a two“We believe that the plans we have in place
for 2020 will strengthen our brand equity

week free trial along with access to
previous editions.

and set the groundwork for building it
further in the years ahead."
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