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New marketing
push for Love
Beets
Beet the Heat campaign to provide usage
ideas for Australian grown, ready to eat baby beetroot

L

ove Beets Australia – part of

as an uplift in demographics such as

“Improving

leading fresh produce group One

young families who traditionally under

eating experience is a major priority for

consumers’

shopping

and

Harvest – is aiming to inspire

index in our beetroot products,” said Helen

One Harvest and underpins the company

and educate consumers over the summer

Warren, head of marketing and innovation

strategy and day-to-day operations,” the

months with a new marketing push.

at One Harvest.

company said in a media release.

The ‘Beet the Heat’ campaign will provide

“Love Beets’ Beet the Heat campaign will

Enjoyed this free article from Produce

usage ideas for the range of Australian

support consumers on their journey of

Plus Magazine and its team of editors?

grown, ready to eat baby beetroot sold

consuming

grown

Don't miss out on even more in-depth

under the Love Beets label. The campaign

produce by delivering a multitude of

analysis, plus all the latest news from the

will be delivered to shoppers through

delicious homemade recipes, including

fresh produce business. Subscribe now to

major retail chains.

family

Produce Plus Magazine.

fresh

friendly

Australian

popsicles,

sorbets,

smoothie bowls, sweets and treats.”
“With more meals being consumed at
home, we are seeing a strong uplift in

One Harvest extended the Love Beets

household penetration for our cooked and

range in 2020, introducing a selection of

ready to eat beetroot, as well

marinated beetroot in new resealable
packaging – designed to lengthening shelf
life and reduce food waste.

http://www.fruitnet.com/americafruit/article/1474/parts-of-san-diego-quarantined-as-psyllid-count-mounts
© Copyright Market Intelligence Ltd - Fruitnet.com 2014. The copyright on this article and all content published on Market Intelligence Ltd Fruitnet.com is held by Market Intelligence Ltd - Fruitnet.com Limited, a joint venture between Market Intelligence Limited and Dr Rolf M Wolf
Media GmbH. All rights reserved. Neither this article nor any part of it may be reproduced, stored or transmitted in any form, including printouts, screen grabs and information retrieval systems, without the prior permission of the copyright owners.

