For fresh produce marketing in Australia and New Zealand
By Chris
Komorek
Tuesday 28th September 2021, 8:18 GMT

Value of digital
marketing
revealed by
pandemic
Asiafruit Congress spotlights the rise of digital marketing in Asia with
two leading fruit brands, Zespri and Rockit Global
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to focus on in order to drive effectiveness

Speaking of learning on the go, one of the

learned from other markets, buy you must

and efficiency in our investment. The first

key takeaways highlighted by Rockit’s

use them in a way that suits the market

was precision targeting to better reach our

Smith was the need to localise content.

you’re in,” concluded Smith.

audience with a laser-like focus. The
second is increasing conversion through

“We’ve had a team in China localising our
content as much as possible,” noted Smith.

Enjoyed this free article from Produce

“You’ve got to approach the campaign

Plus Magazine and its team of editors?

you’re producing with a local flavour, and

Don't miss out on even more in-depth

KokHwee believes the lines between

make sure that your strategy is

analysis, plus all the latest news from the

online and offline are blurring in Asia, and

appropriate for your target consumers in

fresh produce business. Subscribe now to

that while Zespri has had a lot of success

the market.

Produce Plus Magazine.

content, focusing on strengthening the
link from content to purchase.”
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apply the principles you’ve
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