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COOL CHAIN ASSOCIATION
Handling-Prozesse anpassen  
und vereinheitlichen  S. 28

FRUIT LOGISTICA 
Am 31. Juli ist Anmeldeschluss 
für Aussteller  S. 30

BUNDESMINISTER ÖZDEMIR AUF GEMÜSEINSEL 

REICHENAU – ZEIT FÜR CHANCEN UND WANDEL?    

Kräuteranbau: Mit Technologie und Ressourcenschutz

zum Bayerischen Klimapreis 
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Founded in 1916, 109th year of publication
Over 4.000 copies weekly with an average readership of 4.5 readers per issue 
Preferred trade publication  for 94% of readers
8.500 registered Fruchthandel Newsmail subscribers
More than 1,000 industry experts attend Fruchthandel Live events every year

Cooperation partner

Fruitnet is an international media company with headquarters in Düsseldorf, Germany and offices in London, Madrid, Rome, Melbourne and Shanghai. 

The focus of all Fruitnet’s different communication platforms is the international trade in fresh fruit and vegetables.
With some 60 permanent employees and a global network of correspondents and representatives, Fruitnet Media is the leading source for information in this sector.

In addition to Fruchthandel Magazin, Fruitnet also publishes international magazines such as Eurofruit, Asiafruit, Asiafruit China, Fresh Produce Journal and Produce 
Plus, as well as digital newsletters such as Fruchthandel Newsmail and Fruitnet Daily News. 

Fruitnet also organises a large number of congresses worldwide, including the German Fruit and Vegetable Congress (DOGK), the European Sustainability Forum, the 
Global Berry Congress, the Global Tomato Congress, Asiafruit Congress, Fresh Produce India and many more. 

www.fruitnet.com

Fruchthandel Magazin has been the companion and mouthpiece of the fresh produce industry in the German-speaking world for 108 years.  
With unmatched professional competence in our field and a passionate commitment to what we do, we report on international supply and sales markets, 
production areas worldwide and the entire supply chain through to the point of sale. We report on the entire fruit and vegetable product range as well as fresh 
convenience, food safety, quality assurance, packaging, cool chain management, technology, transport and logistics.

       Published 45 times a year    
                     •  Annual subscription Germany 280 €, other countries 335 €      
                                                                                                                                                                                                                                            •  Digital subscription 230 €

Prices excl. VAT but including postage costs
www.fruchthandel.de



      

EDITORIAL PROGRAMME 2024 • German and English 

• German and Italian 

• German and Spanish

   ISSUE                 SPECIAL PUBLICATION   ADVERTISING   SPECIAL EDITIONS FEATURES    
CALENDAR WEEK    PRINT RUN DATE                   DEADLINE 

  48/49 SPECIAL 12,000            8.12.23 21.11.23 best in fresh  • Brands, concepts, ideas for the fresh produce market •
  50  10,000         15.12.23 28.11.23    • Citrus from the Mediterranean 
          • Fruit and winter vegetables from Italy   
          • Product safety and quality assurance, laboratories
          • Products at the PoS: Red cabbage 
          • Trend products: Grapefruits 
          • Review of the year 2023
  1/2 8,000         12.1.24  3.1.24  Fruit Logistica   • Fresh Convenience  
        Preview l   • Seeds and varietal development  
          • Crop protection  
          • Products at the PoS: Limes
  3                           8,000         19.1.24  9.1.24 Fruit Logistica   • Sorting and packaging  
       Preview ll  • Smart Horticulture   
             • Robotics  
             • Automatisation
             • Use of artificial intelligence
          • Production and harvesting technology
             • Irrigation technology
             • Greenhouse technology
            • Digital technologies/ERP systems  
           • Maturing technology/Maturity monitoring 
          • Transport and logistics
 3 SPECIAL 9,200         19.1.24       5.1.24 Flanders                          • Flanders at Fruit Logistica (Bound insert)  
 3 SPECIAL 8,000         19.1.24       8.1.24 France • France at Fruit Logistica (Supplement)  •
 4 8,000         26.1.24       12.1.24 Fruit Logistica   • Global fresh produce trade (Southern Hemisphere/Overseas, North Africa, Portugal,  
        Preview III      Turkey, Greece, Cyprus, Israel, Eastern Europe, Scandinavia)  
          • Exotics, specialities  
          • Trend products: Ananas  
                                                • Innovations 
  4 SPECIAL 8,000         26.1.24       11.1.24 Niederlande                   • Netherlands at Fruit Logistica (Supplement) •  
    4 SPECIAL 8,000         26.1.24       15.1.24 Spanien                          • Spain at Fruit Logistica (Supplement) •    
  5/6 8,000         2.2.24       19.1.24 Fruit Logistica                  • Germany: Production, fruit trade and wholesale markets  
       Preview IV  • Austria, Switzerland and South Tyrol   
          • Product safety and quality assurance, laboratories 
          • Organic and fair trade, sustainability
          • Biofach (13.-16.2., Nürnberg) 
          • Fruchtwelt Bodensee (23.-25.2., Friedrichshafen)
  5/6 SPECIAL 8,000         02.2.24       18.1.24 Italien                              • Italy at Fruit Logistica (Supplement)  •
  5/6 SPECIAL 40,000            2.2.24      20.12.23  Fruit Logistica  • The official Fruit Logistica exhibition guide (Supplement in issue 5/6 and 
       Exhibition Guide      distribution at Fruit Logistica)     
  7/8   23.2.24        13.2.24 Fruit Logistica  • Germany, Flanders, Netherlands, South Tyrol, Austria, Switzerland
       Review I  • Products at the PoS: Oranges
          • Fresh Convenience
          • Internorga (8.-12.3., Hamburg)   
  9     1.3.24       20.2.24  Fruit Logistica  • Global fruit trade, Overseas, Mediterranean, Spain, Italy        
           Review II  • Seeds and varietal development     
          • Crop protection
          • Products at the PoS: Blackberries   
  10    8.3.24       27.2.24 Fruit Logistica   • Sorting and packaging   
        Review III   • Technology and logistics  
          • France 
          • Grapes from the Southern Hemisphere
          • Anuga Foodtec (19.-22.3., Köln)
 11   15.3.24       5.3.24                                         • Asparagus
          • Early potatoes
          • European greenhouse produce: Cucumbers, paprika, tomatoes, aubergines
          • Trendproducts: Cucumbers
  12   22.3.24 12.3.24                                                          • Mushrooms 
                                                              • Berries from Spain
                                                              • Fresh produce from Greece
                                                              • Freskon (11.-13.4., Thessaloniki)
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  21          24.5.24 14.5.24   • Bananas    
       • Summer season in France      
       • Digital technologies, ERP systems, blockchain, CRM systems, cybersecurity
       • Methods for extending the shelf life of perishable products 
       • Smart Horticulture
       • Green Tech (11.-13.6., Amsterdam)
  22/23 SPECIAL     8,000  7.6.24 21.5.24  Sustainability  • European Sustainability Forum (26.-27.6., Bonn)   
  24          14.6.24 4.6.24   • Avocados
       • Stone fruit from Spain  
                                              • Pineapples
                                              • Fresh Convenience 
                                              • Products at the PoS: Limes 
  25          21.6.24 11.6.24   • Netherlands  
       • Summer fruit from Italy  
       • Melons from Murcia  
          • Product safety and quality assurance, laboratories
           • Products at the PoS: Nektarines
  26/27   5.7.24  25.6.24    • Flanders   
       • Stone fruit from Europe  
       • Summer fruit from Spain
       • Products at the PoS: Cocktail tomatoes
  28/29    19.7.24  9.7.24  • Produce from Gemany
       • Salad, fresh herbs, garlic and spices      
       • Modern refrigeration logistics/monitoring cold chain
           • Products at the PoS: Basil
   30/31    2.8.24  23.7.24   • Grapes and summer fruit from Southern Europe   
       • Plums from France
           • Trendproducts: Cherries
  32/33   16.8.24  6.8.24   • Seeds and varietal development    
       • Plant protection
       • Mushrooms   
       • Onions and potatoes
  34/35     30.8.24  20.8.24   • Pipfruit from Europe 
       • Organic products, fair trade, sustainability  
       • Netherlands
           • Trendproducts: Beans
  36  SPECIAL  5,000  6.9.24  27.8.24  DOGK • German Fruit & Vegetable Congress (23.-24.9., Düsseldorf)
  37                13.9.24        3.9.24     • Berry fruit   
       • Sorting and packaging 
       • Fachpack (24.-26.9., Nürnberg)  
       • Nuts and dried fruit
       • Products at the PoS: Carrots

2 2

EDITORIAL PROGRAMME 2024

   ISSUE                 SPECIAL   PUBLICATION   ADVERTISING   SPECIAL EDITIONS FEATURES    
CALENDAR WEEK    PRINT        RUN DATE           DEADLINE  
  13/14   5.4.24 26.3.24                                                           • Start of the season in New Zealand 
                                              • Crop protection 
                                              • Products at the PoS: Bunching onions
  15   12.4.24 2.4.24                                                          • Flanders   
                                              • Asparagus 
                                              • Trendproducts: Radish
  16          19.4.24 9.4.24                                                           • Macfrut Preview (8.-10.5., Rimini)
                                              • Grapes from Italy   
                                              • Fresh Convenience
  17/18 SPECIAL 12,000  3.5.24 16.4.24 Product Guide • With 24 products 
    19          10.5.24 30.4.24   • Produce from Germany   
                                               • Tomatoes (Global Tomato Congress)
                                               • Pipfruit and kiwifruit from New Zealand   
                                               • Southern Hemisphere 
                                               • Products at the PoS: Spinache   
     20         17.5.24 7.5.24  • Garlic, onions and ginger
                                              • Cherries from Europe 
                                              • Melons from Almería
                                              • Berry fruit   
                                               • Trendproducts: Blueberries

3
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   ISSUE                 SPECIAL   PUBLICATION   ADVERTISING   SPECIAL EDITIONS FEATURES    
CALENDAR WEEK    PRINT        RUN DATE           DEADLINE  
  38/39 SPECIAL  5,000  27.9.24  17.9.24 Fruit Attraction • Fruit Attraction Preview (8.-10.10., Madrid) •
       • Mangoes from Spain 
       • Kaki
       • Apples from France 
       • Tropical melons 
       • Latin America
       • France at Fruit Attraction 
       • Italy at Fruit Attraction
       • Club pears
  40    4.10.24  24.9.24   • German Fruit & Vegetable Congress - Review  
       • Produce from Germany
       • Flanders
       • Fresh Convenience
       • Trendproducts: Cauliflower
     41/42    18.10.24  8.10.24  • Bananas
       • Autumn produce from France 
       • Pumpkins
       • Products at the PoS: Sweetpotatoes
       • Digital technologies, ERP systems  
  43                25.10.24       15.10.24  • Fruit Attraction - Review    
        • Avocadoes 
       • Italy - Autumn season
       • Grapes from Overseas
       • Mangoes and papayas
       • Netherlands
   44     1.11.24  22.10.24   • Berry fruit (Global Berry Congress, November) 
       • Production, irrigation and harvesting technology, greenhouses 
           • Trendproducts: Kaki
  45     8.11.24  29.10.24   • Interpoma (21.-23.11., Bozen)  
       • Pipfruit from South Tyrol
         • expoSE & expoDirekt (22.-23.11., Karlsruhe) 
          • Kiwifruit from Europe
        • Citrus from Spain
  46                15.11.24 5.11.24   • Pears    
       • Citrus and vegetables from Morocco
       • Products at the PoS: Chinese cabbage    
       • Maturing technology/Maturity monitoring
       • Logistics: Harbours, sea freight, container, ait freight, software in logistics
  47                22.11.24  12.11.24  • Exotics, melons and specialities     
       • Produce from Germany     
       • Nuts and dried fruit  
       • Pipfruit from Germany
           • Trendproducts: Onions
  48                29.11.24  19.11.24  • Citrus from the Mediterranean 
             • Fruit and winter vegetables from Italy
       • Products at the PoS: Beetroot 
       • Product safety and quality assurance, laboratories
  49/50 SPECIAL 12.000         13.12.24  26.11.24  best in fresh • Brands, concepts, ideas for the fresh produce market •
  51/52              20.12.24   10.12.24    • Review of the year 2024   
       • Trendproducts: Oranges 

 Subject to change. For updates please go to www.fruchthandel.de

EDITORIAL PROGRAMME 2024
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ADVERTISING RATES 2024

INTERVIEW
Je�  Rowe, Syngenta Group, über 
Ziele der Pfl anzenzüchtung  S. 36

FLANDERN 
VBT fordert von Politik
mehr Augenmaß  S. 20

ARGENTINIEN: SIND DIE GUTEN JAHRE DER  

ZITRONENPRODUKTION VORBEI?    

Spanien: Omikron und steigende    

Produktionskosten setzen die Branche unter Druck 
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04 I 2022

Lesen Sie das Fruchthandel 
Magazin auf Ihrem Smartphone, 
Tablet oder Desktop

 FORMAT          FULL COLOUR 

 1/1 page                   3,350 €    
 2/3 page                   2.770 € 
 1/2 page                   1,900 €
 1/3 page                   1,590 € 
 1/4 page                   1,375 €
 1/6 page 970 €
 1/8 page 740 €
 1/12 page 565 €

 Back cover 3,650 €
 Inside front/ 3,500 € 
 Inside back cover
    All prices excl. VAT

ADVERTORIALS
Advertorials are editorially designed advertisements. Please send us 
your text and photos. Advertorials are curated by our editorial team 
and designed by us according to a standard layout. Template layout on 
request. 
• 2 x 2 pages 4,600 € 
•  2 pages 3,430 €
• 1 page 2,290 €
• 1/2 page 1,590 €  
•  1/4 page 1,020 € 

5

DFHV-INTERVIEW
Corona und 
die Folgen S. 8

CONVENIENCE 
Fresh Cut 
unter Druck S. 19

KIRSCHEN: WITTERUNG HAT ERHEBLICHE  

AUSWIRKUNGEN AUF DIE SAISON IN EUROPA    

GFI: „In der Krise wird die Bedeutung der Großmärkte    

für die Lebensmittelversorgung besonders deutlich“ 
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DFHV-INTERVIEW
Corona und 
die Folgen S. 8

CONVENIENCE 
Fresh Cut 
unter Druck S. 19

KIRSCHEN: WITTERUNG HAT ERHEBLICHE  

AUSWIRKUNGEN AUF DIE SAISON IN EUROPA    

GFI: „In der Krise wird die Bedeutung der Großmärkte    

für die Lebensmittelversorgung besonders deutlich“ 
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FRUCHTHANDEL-APP

 CORPORATE JOB ADS
 FORMAT       FULL COLOUR 

 1/1 page             2,050 €    
 2/3 page 1,415 € 
 1/2 page 1,080 €
 1/3 page 790 € 
 1/4 page 590 €
 1/6 page 430 €
 1/8 page 315 €
 1/12 page 265 €

 Online only          420 €
    
    All prices excl. VAT

 PRIVATE JOB ADS
 FORMAT FULL COLOUR 
 1/4 page 125 €
 1/6 page 100 €
 1/8 page 75 €
 1/12 page 50 €

 Online only 25 €
    

   DISCOUNTS FREQUENCY   VOLUME

 2 pages  5% 3 adverts  3%     
 4 pages   10%  5 adverts   5% 
 6 pages   15% 8 adverts   8%
 10 pages   20%  10 adverts  10% 
 20 pages  25% 20 adverts   20%

Discounts apply to orders placed within 12 months starting from the first adver-
tisement. Advertisements in Fruchthandel Branchen-Guide and in Fruchthandel 
Specials are included in the discounting.
Agency commission 15% (proof of agency status required)

TECHNICAL DATA
•  Magazine format: DIN A4. For advertisement formats please see the next page.
•  Printing: Offset, colours according to Euroskala DIN 16539, 
  colour profile ISO Coated v2 (ECI)
•  Artwork: High-resolution 300dpi data (PDF/X-3:2002 or higher) with 
  embedded fonts. Images in CMYK mode (no RGB).
•  For bleed advertisements, please also provide a minimum margin of 4 mm to 
  the edge. No important information such as text or logos should be placed in 
  this area.
•  Data transfer to anzeigen@fruchthandel.de

SPECIAL CONDITIONS FOR JOB ADS
• All prices are based on the b/w rates, even for colour advertisements
• Additional online publication included: 1 week in Fruchthandel Newsmail, 
 1 week on fruchthandel.de and a further 8 weeks in the online job market
• Box numbers for anonymous advertisements if required
• Online-only publication: 
 Corporate job ads 420 €
 Private job ads 25 €

The Fruchthandel app presents all magazine content 
on mobile, tablet or desktop. 
All advertisements of the print edition are published 
in the digital versions without extra charge.              
Download 

PRINT + DIGITAL - one booking, two channels
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FORMATS      
       

4-c   2,770  Euro4-c  3,350  Euro

4-c   1,375  Euro 4-c   1,375  Euro4-c  1,590  Euro 4-c  1,590  Euro 4-c   1,590  Euro

4-c       1,900  Euro 4-c         1,900 Euro 4-c  1,900  Euro

4-c  1,375  Euro 4-c 1,375  Euro 4-c 970  Euro4-c  970  Euro 4-c  970  Euro

4-c 740  Euro 4-c  740  Euro 4-c  740  Euro 4-c  565  Euro

INSIDE FRONT / INSIDE BACK COVER
Type area 180 x 262 mm 
Bleed  210 x 297 mm + 
4 mm trim on all sides
4-c  3,500  €

BACK COVER 
Type area 180 x 262 mm 
Bleed 210 x 297 mm + 
4 mm trim on all sides
4-c  3,650 €

ADVERTISEMENT FORMATS 2024

1/1 PAGE 2/3 VERTICAL 1/2  CORNER 1/2  VERTICAL 1/2  HORIZ.
Type area 180 x 262 mm 
Bleed 210 x 297 mm  
+4 mm trim on all sides

Type area 127 x 262 mm 
Bleed 142 x 297 mm   
+4 mm trim on all sides

Type area 127 x 176 mm 
Bleed 142 x 196 mm  
+4 mm trim on all sides

Type area 100 x 262 mm 
Bleed 115 x 297 mm  
+4 mm trim on all sides

Type area 180 x 126 mm 
Bleed 210 x 146 mm  
+4 mm trim on all sides

1/3 CORNER 1/3 VERTICAL 1/3 HORIZ. 1/4  CORNER VERT. 1/4  HORIZ.
Type area 127 x 126 mm 
Bleed 142 x 146 mm  
+4 mm trim on all sides

Type area 74 x 262 mm 
Bleed 89 x 297 mm  
+4 mm trim on all sides

Type area 180 x 89 mm 
Bleed 210 x 109 mm  
+4 mm trim on all sides

Type area 100 x 126 mm 
Bleed 115 x 146 mm   
+4 mm trim on all sides

Type area 180 x 66 mm 
Bleed 210 x 86 mm  
+4 mm trim on all sides

1/4 CORNER HORIZ. 1/4 VERTICAL 1/6 CORNER VERT. 1/6 HORIZ. 1/6 CORNER HORIZ.
Type area 127 x 89 mm 
Bleed 142 x 109 mm 
+4 mm trim on all sides

Type area 48 x 262 mm  
Bleed 63 x 297 mm   
+4 mm trim on all sides

Type area 74 x 126 mm Type area 180 x 43 mm Type area 127 x 66 mm 

1/8 CORNER VERT. 1/8 HORIZ. 1/8 CORNER HORIZ. 1/12 VERTICAL  
Type area 48 x 126 mm Type area 180 x 31 mm Type area 127 x 43 mm Type area 48 x 89 mm 
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Advertisement in horizontal format placed at the bottom of the title page 
Format 210 x 50 mm plus 4 mm bleed at the bottom, left and right
Price 2,700 €

Advertising on the cover is a special eye-catcher. Due to the exposed placement, close coordination of the motif with the editorial team is required.  
The booking of front cover photos in several issues is only possible if different motifs are used. A design sample for all 3 front cover ads is available  
on request (anzeigen@fruchthandel.de). 

TI 

Triangular advertisement placed in the right-hand corner of the front cover
Format 80 x 80 mm plus 4 mm bleed at bottom and right
Price 1,820 €

Triangular advertisement on a right hand page in the inner part 
 Format 115 x 115 mm + 4 mm bleed at the bottom and right
 Price 1,340 €

 
   
LOOSE INSERTS     
 
  

BOUND INSERTS  
   

        

*  BELLY WRAP
   
 

   
    

Maximum format 205 x 294 mm, maximum weight 50 g. Higher weight: prices on request.
Price per 1,000 copies 500 €. Total price for 4,200 copies 2,100 €. Limited insertion possible.

Please deliver as folded 4-page document in DIN A4 format with 5 mm extra bleed, plus 8 mm prefold. Placement in centre of magazine
or between other pages so that 2 pages are placed in front half of magazine and 2 pages in back half. More than 4 pages: prices on request.  
Price per 1,000 copies 750 € for a 4-page bound insert. 

Printed strip of paper which can either enclose the entire magazine or have the two ends fixed with 2 adhesive dots on a specific double page 
inside the magazine. Format for a complete wrapper 46 cm wide x 8–12 cm high. Format when fixed inside the magazine: 56 cm wide x 8–12 cm 
high. The wrapper must be pre-produced with data delivery or pre-printed delivery 5 days before the normal advertising deadline. 
Price 2,185 € plus 1,530 € technical costs, plus optional printing costs (4/0-colour 1,950 €) plus optional cutting die for special formats such  
as an arrow etc. (prices for cutting die on request). 
Total price including printing 5,665 €, excluding printing 3,715 € (basis for agency commission in both cases is 2,185 €).

IMPORTANT NOTES

CONTENT

Extra advertising page, folded from front cover to inside of magazine. Total of 3 pages for advertising – inside front cover plus front and back of fold-
out page. Format of fold-out page: 203 x 297 (pages 1 and 2) each. Inside cover page 208 x 297 mm (page 3). Please add 4 mm bleed on all sides. 
The cover (paper weight 170 g) must be produced in advance. Please provide print materials/data 3 days before the official advertising deadline.
Price 5,890 € (total for the 3 pages) plus 980 € technical costs. Total price 6,870 € (basis for agency commission is 5,890 €).

Altar foldout on front cover. Side advertising elements can be folded out from the middle to the right and left disclosing full-page advertisement behind. 
Total advertising space 2 pages (1/2 + 1/1 + 1/2). Format 1/2 pages: 105 x 297 mm each. Format 1/1 page 208 x 297 mm. Add 4 mm bleed on all sides.
Price 4,800 € (total for the 2 pages) plus 1,530 € technical costs. Total price 6,330 € (basis for agency commission is 4,800 €)

 TLE

Full-surface picture plus Logo (22 x 22 mm) and additional 2 lines of text with max 22 characters per line
Format 218 x 205 mm + 4 mm bleed left and right
Price 3,950 €

           
                     
GATEFOLDER    

   
         
          
 

TITLE 
FRENCH-COVER    
            
   
FRONT COVER 
(FULL SURFACE)   

    
 
FRONT COVER
STRIP  
ADVERTISMENT   

   

PAGE CORNER
FRONT COVER    

   

 
HANDLE 
CORNER INSIDE

IMPORTANT NOTE

CREATIVE MARKETING

Prices for special advertising formats marked * are calculated on the basis of normal circulation of 4,200 copies. Larger print runs (see Editorial Programme):  
price on request.
• Please send copies of intended print materials/data before production for technical checks. We will be happy to provide you with a printing quotation on request.
• Special advertising formats are not subject to discounts. 
 
Shipping address: D+L Druck + Logistik | Schlavenhorst 10 | 46395 Bocholt | Germany (with note „for Fruchthandel Magazin issue XY“)
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BRANCHENGUIDE 2025

    FORMATS TYPE AREA  BLEED BLACK/WHITE  2-COLOURS 3-COLOURS  FULL COLOUR 
                                                           width x height   + 4 mm per outer edge    
           
 1/1 page    125  x  208 163 x 233  2,050 €  2,505 €   2,965 €   3,350 € 
 ,
 2/3 page horiz.  3 columns  125 x 124 163 x 135  1,415 €   1,870 €   2,330 €   2,770 € 

 2/3 page vert.  2 columns  80 x 208 99 x 233   

 1/2 page horiz.  3 columns         125 x 92 163 x 103 1,080 € 1,360 € 1,640 € 1,900 €

 1/2 page vert.  2 columns                    80 x 135 99 x 146    

 1/3 page horiz.  3 columns            125 x 62                       163 x 73 790 € 1,060 €  1,325 €  1,590 € 
 1/3 page vert.  2 columns              80 x 92                       99 x 103  
 1/3 page vert.  1 column                      36 x 208                       54 x 233     
 1/4 page horiz.  3 columns  125 x 45 163 x 56 590 € 850 €  1,115 €   1,375 € 

 1/4 page horiz.  2 columns  80 x 62 99 x  73    
 1/4 page vert.  1 column            36 x 135                       54 x 146    

 1/6 page horiz.  3 columns  125 x 33    430 € 590 € 780 €  970 € 

 1/6 page horiz.  2 columns  80 x 45     
 1/6 page vert.  1 column  36 x 92     

 1/8 page horiz.  3 columns  125 x 22    315 € 485 €  620 €  740 € 

 1/8 page horiz.  2 columns  80 x 33     
 1/8 page vert.  1 column  36 x 62      
 1/12 page vert.  1 column  36 x 45    265 €  370 €   505 €   565 €

 Back cover                          125 x 208 163 x 233    3,650 €

 Inside front/inside back cover  125 x 208 163 x 233    3,500 €

Active area of the advertisement should be at least 15 mm from the centrefold and 6 mm from the outer edges                                                                                                           All prices excl. VAT

THE BUSINESS GUIDE FOR THE FRESH PRODUCE INDUSTRY

The Fruchthandel Branchenguide has been the standard reference work for the fresh produce industry for the last 69 years. This key reference work of business  
addresses and other useful information is carefully revised and updated each year. German trading companies and trade organisations are comprehensively  
represented. There are also selected entries for leading companies and organisations from Austria, Belgium, Switzerland and the Netherlands.  
Address and contact details are provided in the following categories:
  • Food retail organisations in Germany
  • Fresh produce wholesale markets
  • Fresh produce traders
  • Seed providers
  • Technology suppliers
  • Transport and logistic service providers
  • Other service providers
  • Official institutions and associations

The “Fresh produce” section also includes a product group directory which provides information  
on the key products in each supplier’s product portfolio.
Print run 5,500 copies

All subscribers to Fruchthandel Magazin receive the annual Branchenguide as part of their 
paid annual subscription. Price 64.50 € plus shipping and VAT.
Publication date December 2024, advertising deadline 2 September 2024

A standard company entry is free of charge (company name, address, telephone, e-mail, web address)
Company logo    95 € placed with the company entry 
Premium entry  250 €   including logo and 150 characters of additional text
Footer bar   1,990 € strip advertisement at the foot of each page in 125 x 5 mm format for placement on 100 pages
Bookmarker  1,500 €  excluding production costs
                                              3,250 €      including production costs

     Technical data: Width minimum 50 mm, maximum 100 mm, height minimum 100 mm, maximum 200 mm.  
     Printing 4/0-colour, paper 250 g/sqm. Colour of ribbon according to customer’s request, length of ribbon 330 to 360 mm.  
     Printing material: High-resolution 300 dpi data (PDF/X-3:2002 or higher) in CMYK with embedded fonts.
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ADVERTORIALS
Please send us your text and photos. Advertorials 
are curated by our editorial team and designed by 
us according to a standard layout.
Template layout on request.         
•  2 x 2 pages         4,600 €
•  2 pages  3,430 €
• 1 page  2,290 €
• 1/2 page    1,590 € 
• 1/4 page  1,020 € 

PUBLICATION DATE 7 JUNE 2024 / ADVERTISING DEADLINE 21 MAY 2024    

    

F R U IT N E T  M E D I A  I NT E R N AT I O N A L
Juni 2024 | Ausgabe 22/23 - 2024

Erhöhte Auflage 8.000 Exemplare

Anzeigenschluss 21. Mai 2024

Erscheinungstermin 07. Juni 2024

NACHHALTIGKEIT

ADVERTISING OPPORTUNITIES

Our world and our preconceptions have been 
turned upside down in recent years by many 
different crises. We are thus now faced with 
a multitude of challenges that we must over-
come on a sustainable basis. Global climate 
change is just one of many such topics, thou-
gh it continues to be the most challenging. It 
is certainly a problem which is not only very 
difficult to resolve, it is also economically the 
most challenging. For managing sustainabili-
ty effectively can cost a lot of money. 

However, if we do not make the necessary investments, the final cost will almost certainly be ruinous.  
It is thus more important than ever to consider which investments and specific initiatives really make  
sense. We should be asking whether the flood of different sustainability certificates is right for our purpo-
ses. And we must ask whether politicians are setting policy sensibly in the interests of trade and industry  
as well, or whether conflict is inevitable.
These are some of the issues which we will be looking at in our “Sustainability Special” publication. At the 
same time, it also offers you an ideal opportunity to present your own initiatives and company policy to our 
readers. If you are convinced that your sustainability management programme is bearing fruit but deserves 
more attention, then the “Sustainability Special” is the ideal medium for promotion and advertising.

• Significantly higher circulation (8,000 copies) 
• Extra distribution to all subscribers, free distribution at the European Sustainability Forum and exhibitions  
   such as Fruit Attraction and FRUIT LOGISTICA. 

 
...the annual Fruchthandel Special publica-
tion for brands and brand concepts
...delivered to a total of 12,000 subscribers 
of Fruchthandel Magazin and Eurofruit, as 
well as being distributed digitally to 25,000 
subscribers of Fruchthandel Newsmail and 
Fruitnet Daily New

                  
will be published in 2024 in its 16th edition.  

More than 300 companies have so far used
     to show they are one of the 
leading brands and companies in the inter-
national fresh produce business.

ADVERTISING OPPORTUNITIES

WERBEMÖGLICHKEITEN

BRANDS, CONCEPTS, IDEAS FOR THE FRESH PRODUCE MARKET

FRUITNET MEDIA INTERNATIONAL 
DÜSSELDORF

PUBLICATION DATE  13 DECEMBER 2024 / ADVERTISING DEADLINE 26 NOVEMBER 2024

   ALL FRUCHTHANDEL SPECIALS OFFER DIVERSE, FLEXIBLE ADVERTISING OPTIONS

•  Advertorials 
•  Classic advertising - despite increased circulation – at “normal” Fruchthandel rates (see page 6)

• BRAND PROFILE
 Profile in standard layout (logo, text, colour photos, 
 contact details)
 1 language, either German or English:
 1/1 page 2,290 €, 2/1 page 3,430 €
 2 languages, German and English:
 2 x 1/1 page 3,430 €, 2 x 2/1 page 4,600 €

• INTERVIEW
 Standard interview format with 5 questions/answers,  
 picture of the interview partner, logo and contact details
 1 language, either German or English:
 1/1 page 2,230 €
 2 languages, German and English:
 2 x 1/1 page 3,430 €

• PORTRAIT
 Short presentation of new products, new concepts, 
 new packaging, new technical solutions etc.
 1 language, either German or English:   
 1/4 page 1,020 €, 1/2 page 1,590 €, 1/1 page 2,290 €
 2 languages, German and English:
 2 x 1/4 page 1,590 €, 2 x 1/2 page 2,290 €
 2 x 1/1 page 3,430 €

FRUCHTHANDEL SPECIALS SUSTAINABILITY / BEST IN FRESH
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 FRUCHTHANDEL WARENKUNDE

Sortenbeschreibung

Die Himbeerpfl anze ist ein bis 2 m hoch werdender Strauch, der 
sich regelmäßig über nachwachsende Ruten erneuert, die mehr 
oder weniger bestachelt oder stachellos sind. Unterschieden 
wird  zwischen sommertragenden (einmal tragenden) und som-
mer- und herbsttragenden (zweimal tragenden = remontieren-
den) Sorten. Erstere bilden Blüten und Früchte an den Vorjahres -
ruten, Letztere tragen im Sommer an den Vorjahrestrieben 
und im Herbst an den im gleichen Jahr gewachsenen Ruten. 
Verzichtet man bei diesen durch Wegschneiden der Vorjahres-
ruten auf die Sommerernte, erhält man die Haupternte im Herbst. 
Die Himbeere ist eine bis zu 3 cm große, sich aus zahlreichen, 
kleinen, behaarten Steinfrüchten zusammensetzende Sammel-
frucht, die auf einer zapfenförmigen Blütenachse aufsitzt und 
sich von dieser bei der Reife löst. Die Früchte sind rund, oval 
oder kegelförmig und überwiegend hell- bis dunkelrot gefärbt. 
Es gibt aber auch Sorten mit gelben, orangefarbenen, purpur-
farbenen oder schwarzen Früchten. Letztere sind Sorten der 
Schwarzen Himbeere (Rubus occidentalis).
Der bis zu 2 m hoch werdende Brombeerstrauch bildet ent-
weder bogig überhängende Ranken oder wächst – bei neuen 
Sorten – halb aufrecht oder aufrecht. Die Ruten sind mehr oder 
weniger stark bestachelt, bei modernen Sorten auch stachellos. 

Die Früchte – ebenfalls 
Sammelsteinfrüchte – er-
scheinen erst im zwei-

ten Jahr an den Vor-
jahresruten und lö-
sen sich im Gegen-
satz zur Himbeere 

bei der Reife mit 
dem Zapfen vom Kelch. 

Die Fruchtform reicht 

von rund über eiförmig, elliptisch und kegelförmig bis lang 
 konisch und die Farbe ist schwarz.
Aus der Kreuzung von Himbeeren mit Brombeeren sind zahl-
reiche Hybridbeeren entstanden, die je nach überwiegendem 
Elternteil mehr Himbeer- oder mehr Brombeereigenschaften 
aufweisen. Dazu gehören z. B. Boysenberry, Marionberry, Logan-
berry, Sunberry, Tayberry und Youngberry.
Über 1.000 Himbeersorten sind weltweit bekannt, wobei sich das 
Sortiment laufend erneuert und jeweils nur wenige Sorten für den 
internationalen Erwerbsanbau genutzt werden. Marktbedeutende 
Himbeersorten (in alphabetischer Reihenfolge) sind derzeit z. B.:
„Driscoll Cardinal“: USA, frühe Herbstsorte, Ertrag hoch, Frucht 
mittelgroß, oval, mittel bis fest, mittelrot, leicht nachdunkelnd, 
Geschmack sehr gut.
„Driscoll Maravilla“: USA, mittelspät bis spät, Ertrag hoch, 
Frucht groß, konisch, mittelfest bis fest, hellrot, glänzend, Ge-
schmack gut, wenig Säure, feines Aroma, langes Shelf life, bedeu-
tende Weltsorte.
„Fruatfri“-TulaMagic®: Schweiz, früh, Ertrag hoch, Frucht groß 
bis sehr groß, herzförmig, mittelfest, mittel- bis dunkelrot, Ge-
schmack gut, süß, intensives Aroma.
„Glen Ample“: Schottland, mittelfrüh, Ertrag hoch, Frucht 
groß, rundlich bis herzförmig, fest, sehr regelmäßig mittelrot, 
 Geschmack mittel bis gut, säuerlich, schwaches Aroma.
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BEERENOBST |

HIMBEEREN und 
BROMBEEREN
HIMBEEREN und
BROMBEEREN

Himbeersorten v. l. n. r.: 
Alpengold, Polka, 
Tulameen, Glen Ample
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PUBLICATION DATE 3 MAY 2024 / ADVERTISING DEADLINE 16 APRIL 2024

The comprehensive reference work for the fresh produce industry – with detailed product information  
and photographs. 

Covering the following fruit and vegetable categories:
• Apples
• Apples – Club varieties
• Avocados
• Bananas
• Bell peppers
• Berry fruit: Blueberries
• Berry fruit: Currants
• Berry fruit: Raspberries + Blackberries
• Cabbage varieties: Cauliflower + Broccoli
• Cabbage varieties: Headed cabbage
• Carrots
• Celery
• Chicory
• Cucumbers
• Garlic
• Kiwis
• Mangoes
• Onions + Shallots
• Papaya
• Pears
• Pears – Club varieties
• Pineapples
• Potatoes
• Tomatoes

  + 11 Rubriken je Produkti
Herkunft, Beschreibung, Sorten, Qualitätsmerkmale,

Geschmack, Lieferländer, Ernte, Lagerung, Lager- und 
Transportschäden, Inhaltsstoff e, Vermarktungsnormen

EXPERTENWISSEN 
FÜR FRISCHE-FACHLEUTE

E IN FRUCHTHANDE L SPECIAL 2024

BAND 1 
Mit 24 Produkten - 
von A wie Apfel 
bis Z wie Zwiebel
u.a. Äpfel, 
Birnen, 
Bananen, 
Beeren, 
Tomaten … 

FRUCHTHANDEL SPECIAL PRODUCT GUIDE / NEW EDITION 2024

Each product is covered in detail under the following headings: 
• Origin
• Description
• Quality characteristics
• Taste
• Supplying countries
• Harvest
• Post-harvest treatment
• Storage
• Storage and transport damage
• Nutritional composition
• Marketing standards

Publication date 3 May 2024, Advertising deadline 16 April 2024
Print run 12,000 copies
Advertising rates are the same as for Fruchthandel Magazin, despite its significantly wider circulation  
(see pages 5/6). Sortenbeschreibung

Die Gurke ist eine einjährige, krautige Pfl anze mit hoher Licht-, 

Wasser- und Wärmebedürftigkeit. Ihr bis zehn Meter langer 

Spross mit großen Blättern kriecht auf dem Boden oder klettert 

mit Hilfe von Blattranken an Stäben, Schnüren oder anderen 

Stützgerüsten empor. Normalerweise ist die Gurke einhäusig, 

d. h. männliche und weibliche Blüten befi nden sich auf einer  

Pfl anze. Bei den heutigen Sorten wird zwischen normalen 

 (gemischt blühenden), überwiegend weiblichen, rein weiblichen 

(benötigen einen Befruchter) und rein weiblichen Sorten mit 

parthenokarper Fruchtbildung (ohne Bestäubung) unterschie-

den. Letztere bilden praktisch samenlose Früchte und werden 

im Anbau bevorzugt. Bei der 3 cm bis 70 cm langen, 7 g bis 6 kg 

schweren, meist zylindrischen, oft leicht gekrümmten Frucht 

handelt es sich um eine sogenannte „Panzerbeere“, deren Ober-

fl äche glatt, gerieft oder warzig, bei manchen auch stachelig und 

in unreifem Zustand meist dunkelgrün bis weißlich grün gefärbt 

ist. Es gibt aber auch Sorten mit weißer, gelber oder brauner 

Schale. Das hellgrüne Fruchtinnere besteht aus der Fruchtwand 

(dem Perikarp) und im Zentrum aus Plazentagewebe, in das zahl-

reiche Samen eingebettet sind, deren äußere Samenschale eine 

gallertartige Hülle bildet.

Nach ihrem Verwendungszweck unterscheidet man grundsätz-

lich zwischen Salatgurken, Schälgurken und Einlegegurken.

der Regel Längen zwischen 30 cm und 40 cm und Gewichte 

von 350 g bis 500 g aufweisen. Ihre Schale ist je nach Sorte mittel- 

bis dunkelgrün und glatt bis leicht gerieft. Am Stielende weisen 

die Früchte einen kleinen Hals auf und am Blütenende sind sie 

leicht abgerundet.

Als Midi-Gurken werden Gurken mit einer Länge bis etwa 25 cm

bezeichnet, während Mini-Gurken im Bereich zwischen 14 cm

und 20 cm liegen. Die 

kleinsten Salatgurken 

sind die Super-Mini- oder 

Cocktailgurken, die nur 

Längen zwischen 8 cm 

und 12 cm erreichen. Sie 

werden als sogenannte 

„Snack-Gurken“ meist 

in Spe-zialverpackungen 

angeboten und haben 

neben einer knackigen 

Konsistenz einen inten-

siven Gurkengeschmack.

Zu den Salatgurken zäh-

len auch die Freiland- 
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Mini-Gurken

Die Salatgurken werden nach ih-

rer Größe in vier Untergruppen 

unterteilt:

Lange Gurken oder Schlan-

gengurken sind die typischen 

Gewächshausgurken, die in 

Krumme Gurke – 

Klasse II

Mini-Gurke an 

der Pfl anze

Sortenbeschreibung

Die Gattung Vaccinium umfasst 300 bis 400 Arten, von denen 

allein 50 Heidelbeerarten in Nordamerika und vier Heidelbeer-

arten in Europa heimisch sind. In Deutschland wird allgemein 

nur von Heidelbeeren, Blaubeeren oder Bickbeeren gesprochen, 

wenn diese Früchte angeboten und gekauft werden. Botanisch 

gesehen handelt es sich jedoch um zwei verschiedene Arten: die 

ursprünglich aus Amerika stammende großfrüchtige Kultur-

heidelbeere, die ganzjährig im Handel ist, und die bei uns heimi-

sche kleinfrüchtige Waldheidelbeere, die aus Wildvorkommen 

gesammelt wird, und nur von Juni bis September in kleinen Men-

gen als Frischfrucht vermarktet wird.

Die Waldheidelbeere (Vaccinium myrtillus) ist ein in den Kie-

fern- und Fichtenwäldern, Hochmooren und Heiden Eurasiens 

und Nordamerikas beheimateter, bis 50 cm hoch werdender, 

Laub abwerfender Halbstrauch, der nicht kultiviert wird. Bei den 

weniger bereifte Beeren, die in vier bis fünf Fächern zahlreiche 

 kleine  Samen enthalten. Das weiche Fruchtfl eisch ist dunkelrot 

mit  färbendem Saft.

Die heute angebauten Sorten der Kulturheidelbeere gehen größ-

tenteils auf die hochwüchsigen nordamerikanischen Wildarten 

Vaccinium corymbosum (Northern Highbush Blueberry) und Vac-

cinium formosum (Southeastern Highbush Blueberry) zurück, de-

ren Sträucher über zwei Meter hoch werden. Daneben wurden eine 

Reihe weiterer Wildarten eingekreuzt, sodass die heute auch bei 

uns angebaute Kulturheidelbeere (Vaccinium corymbosum) eine 

sogenannte Sammelart mit großem Formenreichtum darstellt.

In den USA werden folgende Vaccinium-Arten als Kulturheidel-

beeren angebaut:

Northern Highbusch (V. corymbosum), bis 5 m hohe, kräftig auf-

recht wachsende Sträucher, Früchte blau, bereift, bis 1 cm groß, 

weiches, saftiges Fleisch, Geschmack sehr gut.

Rabbiteye (V. virgatum), bis 4 m hohe, kräftig aufrecht wachsen-

de Sträucher, hitze- und trockenheitsresistent, Früchte schwarz, 

große Samen, Kelchregion der Frucht erinnert an ein Kaninchen-

auge.

Southern Highbush (V. corymbosum x V. darrowi oder V. virga-

tum und V. formosum), 2 m bis 4 m hohe, viele Wurzelschosser 

und Kolonien bildende Sträucher, Früchte blau, über 1 cm groß, 

festfl eischig, Geschmack sehr gut.

Half-Highbush (V. corymbosum x V. angustifolium), 1 m bis 2 m 

hohe Sträucher, Früchte blauschwarz, bereift, innen weißlich.

einzeln hängenden 

Früchten handelt es sich 

um etwa erbsengroße, dun-

kel- bis schwarzblaue, mehr oder 

Kulturheidel-

beeren

Waldheidelbeere
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Sortenbeschreibung
Knoblauch ist eine ausdauernde, krautige Pfl anze, die nur ein-

jährig oder einjährig überwinternd kultiviert wird. Sie hat lange, 

breitlineale, fl ache, graugrüne Blätter, die wechselständig an ei-

nem bis 70 cm hohen Scheinspross gebildet werden. Dieser ist 

rund, röhrenförmig, unverzweigt, bis zur Mitte beblättert und 

trägt einen scheindoldigen Blütenstand mit wenigen weißen 

oder rosafarbenen, in der Regel sterilen Blüten. Dazwischen kön-

nen sich bis zu 20 kleine Brutzwiebeln entwickeln, die auch für 

die Vermehrung genutzt werden können. Als Überdauerungs-

organ im Boden bildet Knoblauch eine 50 g bis 140 g schwere 

Zwiebel, die von dünnen, weißen, rosafarbenen oder violetten 

Häuten umgeben ist. Diese besteht aus einer Hauptzehe und vier 

bis 20, in einer oder mehreren Reihen kreisförmig angeordneten, 

nach außen gewölbten Tochterzwiebeln, den Klauen oder Zehen, 

d. h. die Zehen werden im Herbst gesteckt 

und die Zwiebeln – je nach Region – ab 

Mai des nächsten Jahres geerntet oder 
als Sommerknoblauch mit Pfl an-
zung im März und Ernte von 
Juli bis September.Beim Knoblauch unter-scheiden die Botaniker zwei Unterarten bzw. Va-rietäten: Den Schlangen-knoblauch oder Rocken-bolle, englisch „hard-necked 
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KNOBLAUCH |

welche ihrerseits von einer 
dünnen, papierartigen Haut 
fest umschlossen sind. Bis 
zum Beginn der 1980er Jahre 
konnte Knoblauch nur vege-
tativ über das Auspfl anzen der 
Zehen vermehrt werden. Mitt-
lerweile ist es gelungen, aus 
Sammlungen an den Original-
standorten Klone zu erhalten, 
die fertile Blüten entwickeln, 
aus denen keimfähige Samen 
gewonnen werden können. 
Knoblauch wird entweder als 
Winterknoblauch kultiviert, 

Junger grüner Knoblauch mit Blättern

Jahrtausende aus Ersterem selektiert. Genetische Untersuchun-

gen haben ergeben, dass die weltweit über 600 bekannten Sor-

ten, Untersorten oder Selektionen im Prinzip zehn Sortengrup-

pen (Phänotypen) zugeordnet werden können, von denen acht 

zur „hard-necked-Gruppe“ und zwei zur „soft-necked-Gruppe“ 

gehören. 
Die Sorten des Schlangenknoblauchs bilden einen Blütenstän-

gel, haben größere Zehen, die leichter zu schälen sind und einen 

aromatischeren Geschmack. Die Sorten des Echten Knoblauchs 

bilden keinen Blütenstängel, haben etwa doppelt so viele, dafür 

kleinere Zehen pro Zwiebel und sind am längsten lagerfähig. 

Knoblauch wird in vier verschiedenen Entwicklungszuständen 

gehandelt: Junger, grüner Knoblauch mit Blättern wird vor der Zwiebelbil-

dung geerntet und ähnelt im Aussehen jungem Lauch. Frischer 

Knoblauch besitzt einen noch grünen (abgeschnittenen) Schaft 

und die Außenhaut der Zwiebel ist noch frisch. Bei halbtrocke-

nem Knoblauch sind der Schaft und die Außenhaut der Zwiebel 

Ganz, regelmäßig geformt, gut gesäubert – Klasse Extra 

garlic“ (var. ophioscorodon) und 
den Echten Knoblauch, englisch 
„soft-necked garlic“ (var. sati-
vum). Letzterer wurde über die 



w

11

 
 

 

   
   

KRITIK AN BUND
IVA: „Verbales Gift 
schadet Debatte“  S. 19

GERMAN FRUIT OPEN 
Golfer der Fruchtbranche 
trafen sich in Buchholz  S. 22

SONNE UND SCHATTEN: SOMMERSAISON

IN ITALIEN ZWISCHEN HÜRDEN UND HOFFNUNGEN 

Niederlande: Resilienz ist nach 

Covid der Schlüssel in der Supply Chain

1 6 . 0 6 . 2 0 2 3  I  F R U I T N E T  M E D I A  I N T E R N AT I O N A L

24 I 2023

Lesen Sie das Fruchthandel 
Magazin auf Ihrem Smartphone, 
Tablet oder Desktop

CIRCULATION AND READERSHIP

>  

>

 CIRCULATION  4.5 readers per copy 
  
  • Print run 4,200 copies
  • Distributed circulation 4,017 copies

Please note: Some issues are produced in significantly higher print runs (for distribution at trade fairs 
and congresses, special issues with additional extended circulation)
For further information, please see the Editorial Programme    
   READERSHIP    approx. 1/3 readers 
  • Food retail organisations                   from  retail

  • Fresh produce trade  
  • Importers
  • Exporters
  • Producers and producer organisations
  • Roboto Condensed
  •  Service suppliers for quality assurance, food safety, 
   handling, cooling and storage
  • Transport and logistics
  • Technology
  • Official institutions and associations
      
 READERSHIP STRUCTURE   approx. 3/4 readers  
  • Germany  73  %      from Germany

  • Outside Germany   27  %

Our international circulation is focused mainly on the Netherlands, Austria, Switzerland, Italy and Belgium.

>

METHODOLOGY
• The award is presented to an entire retail organisation,   
 not to an individual Point of Sale
• 4 categories: Supermarket, discount, hypermarket, organic
• Not a jury, only the consumers decide. The winners are  
 chosen by a representative survey, based on the GfK  
 consumer panel.
• Award ceremony at the German Fruit & Vegetable Congress

Sponsoring
• Annual price 8,500 € excl. VAT

Sponsoring package includes
• Participation in a discussion panel with representatives  
 of the winners (provided that the winners agree to  
 participate) and subsequent editorial coverage in  
 Fruchthandel Magazin as well as online and via social media 
• 2-page advertorial (value 3,430 €)
• Logo on all award advertisements and other promotional activities,  
 as well as in all press releases
• On request participation in the award ceremony
• Two free tickets for the German Fruit & Vegetable Congress  
 (value 1,780 €)

METHODOLOGY
• The individual Point of Sale is selected for its performance
• National award in several categories, federal state awards  
 + special award (annually changing topic)
•   The winners are selected by a jury – prior application  
     required
• Award in cooperation with “Rundschau für den  
 Lebensmitteleinzelhandel”

Sponsoring
• Annual price 10,495 € excl. VAT 

Sponsoring package includes
•   Logo on all award advertisements, press  
     releases, award certificates 
•   Presentation of the sponsors on rundschau.de 
     and fruchthandel.de
•   Active participation as a jury member
•   Attendance at the award ceremony
• On request, participation in the award ceremony
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23-24 SEPTEMBER 2024  |  DÜSSELDORF
The top event for the fresh produce industry  
in Germany
Co-organisers: AMI Agrarmarkt Informations-GmbH | 
GS1 Germany

26.-27 JUNI 2024  |  BONN
A vision for sustainability
Co-organiser: AMI Agrarmarkt Informations-GmbH

EUROPEAN 
SUSTAINABILITY FORUM

Fruchthandel Magazin has been organising congresses and forums for the fresh produce business  
for more than four decades, most recently in co-operation with other leading industry institutions.  
The focus is always on new ideas and new perspectives, with expert input from top class speakers,  
wide-ranging panel discussions and audience interaction, all tackling the latest challenges and  
discussing the future trends of the fresh produce industry.

Time is money, especially in the fresh produce business. Fruchthandel Magazin events are organised  
to a very efficient timetable – a single compact congress day with an optional networking event on  
the evening before. This proven concept guarantees effective networking opportunities and maximum 
information input in the shortest possible time. 

P E A R S

P E A R S

vegetables

P E A R S

P E A R S

carrot

carrot

möhren.

FRUIT

FRUIT

vegetables

vegetables

bana
                 

bana
                 

bana
               

bana

FRUIT

FRUIT

Kiwi

Kiwi

carrot

carrot

möhren.

vegetables

GOOD REASONS FOR SPONSORING 
Direct contact with customers
Through personal contacts during the event, you pave the way for successful business relationships.

Increased profile
Your participation is also visible before and after the event: through regular reporting in 
FRUCHTHANDEL MAGAZIN and online on the event website.

Target group efficiency
The high quality of the event participants is characterised in particular by the high proportion of  
representatives from the retail sector.

Sponsoring info
• The contents and prices of the sponsorship packages can be found on page 13.
• It is worthwhile to book early because the service provision starts immediately 
 after receipt of order.
• Invoicing takes place 14 days after receipt of order.  
 Up to 14 days after receipt of order, you can cancel at any time without incurring any costs.  
 Up to 42 days before the event, 50 % of the contractually agreed amount must be paid.  
 Up to 21 days before the event 90 %. Cancellation after the 20th day is no longer possible. 
 Should the event not take place for reasons of force majeure, the organiser is entitled to  
 postpone or cancel the event. In this case, the sponsor is entitled to full reimbursement  
 of the sponsorship amount.

EVENTS FOR THE FRESH PRODUCE INDUSTRY
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GERMAN FRUIT & VEGETABLE CONGRESS (DOGK)
The DOGK will take place for the 14th year running in 2024. Delegates from all sectors of the supply chain take part, 
including production, service industries and the international fresh produce trade. The food retail sector, however,  
is particularly well represented, accounting for more than 10 per cent of all delegates. This fact underlines the  
enormous importance of the event for the entire fresh produce business, making it an ideal opportunity for delega-
tes to make new contacts in the business, and for sponsors to present their products and services.

16. | 17.09.2019 DÜSSELDORF 23 | 24 SEPTEMBER 2024
DÜSSELDORF

The top event 
for the fresh produce 
industry in Germany

CO-ORGANISERS: 
AMI Agrarmarkt Informations-GmbH | 
GS1 Germany

DELEGATE FEE  890 €

  BRONZE      SILVER     GOLD PLATINUM

 Logo display in the official programme in print and online   √ √            √               √    
 Logo display on dogkongress.de with hyperlinks  √ √            √               √

 Logo display in the DOGK app  √ √            √               √

 Logo presence onsite at the event √                √            √                 √
             
 1 free delegate fee worth 890 €   √

 2 free delgate fees worth 1,780 €  √
   
 3 free delegate fees worth 2,670 €                               √                 √
     
 Company profile online (max. 280 characters incl. spaces)                  √             √                 √
    
 Firmenpräsentation zum Download in der DOGK-App                 √             √                 √

 Company presentation for download after the DOGK                √             √                 √

 Provision of a presentation area of 6 m2                               √                 √

 Company excursion                                 √

 25% discount on an advertisement in the special DOGK edition of Fruchthandel Magazin            √             √                 √
 Price (excl. VAT)    2.600 €  3.900 € 7.500 € 8.500 €

26-27 JUNE 2024 | BONN
A vision for sustainability
Co-organiser:  
AMI Agrarmarkt Informations-GmbH

                                                                                                                                           BRONZE       SILVER             GOLD       PLATINUM

 Logo display in the official programme in print and online                                         √                 √                 √                √
   
 Logo display on dogkongress.de with hyperlink                                                          √                  √                 √   √

 Logo presence on site at the event                                                                               √                  √                 √                  √

 1 free delegate fee worth 695 €                                                                                    √
 
 2 free delegate fees worth 1,390 €                                √
  
 3 free delegate fees worth 2.085 €                                 √                  √
     
 Company profile online (max. 280 characters incl. spaces)                                √                 √                  √ 
   
 Provision of a presentation area of 6 m2                             √                  √

 Company excursion or other special services (by arrangement)    √

 25% discount on an advertisement in the special edition                                          √   √  √        √
    of Fruchthandel Magazin Sustainability     
    Price (excl. VAT)                                                                                                     1.950 €     2.950 €         4.500 €       5.500 €

GENERAL INFORMATION ON SPONSORING:
Please provide immediately after booking your company logo as a vector graphic and, in the case of Gold and Silver bookings, also a short com-
pany portrait in German and English, each with a maximum of 280 characters including spaces, to  events@fruchthandel.de

EUROPEAN 
SUSTAINABILITY FORUM

EUROPEAN SUSTAINABILITY FORUM 
Sustainability remains one of today’s most important social issues. It is thus also of considerable importance for 
the retail sector, particularly in times of crisis. Companies and organisations with high standards of sustainability 
can handle such crises more effectively. But just as consumers expect these high standards from food retailers,  
so the retail sector expects the same high standards from their suppliers.
 
At the European Sustainability Forum, topics such as climate change, the conservation of water and energy in 
production, economic efficiency, the security of supply, and the establishment of good social standards will be 
addressed and discussed. Decision-makers and experts from different sectors of the industry will present examples 
of best practice and consider specific solutions.
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WWW.FRUCHTHANDEL.DE

 
• Concise, expert news from the fresh produce sector
• Published Monday to Friday
• 8,500 + recipients
 
ADVERTISING OPTIONS
 
Leaderboard
• Top placement as first banner above the first news item
• Format 600 x 150 px
• Price per calendar week 550 €
 
Large banner
• Placement between news items
• Format 600 x 150 px
• Price per calendar week 500 €
 
Standard banner
• Placement between news items
• Format 600 x 100 px
• Price per calendar week 330 €

Small banner
• Placement beside other banners
• Format 180 x 150 px
• Price per calendar week 160 €

 
Sponsered posts
• Company message / press release, compiled and curated by our editorial team.  
 Published in Fruchthandel Newsmail as well as on Fruchthandel Online.
• Please send us your text and a photo (picture rights to be clarified by client).
• Price per placement (one-time publication) 550 €

Stand-alone newsmail
• A stand-alone newsmail includes content provided exclusively by you.
• Please send us your text and photos (picture rights to be clarified by client).
• May contain links to external websites.
• Mailing to all recipients (partial mailing to selected recipients not possible.  
 Addresses are not shared)
• Price per stand-alone newsletter: 3,750 € (publication date by prior arrangement) 

 
From 2023, Fruchthandel’s online content appears on a new platform at www.fruitnet.com. In addition to news 
from the Fruchthandel editorial team, users can also find international news from the leading magazine brands 
Eurofruit, Asiafruit, Fresh Produce Journal, Produce Plus and Asiafruit China.

ADVANTAGES
• News from Germany and all over the world
• More extensive coverage and more traffic through combined expertise
• Structured content, easy navigation
• More visibility through larger banner formats. No rotation.
• Optimised for all devices – desktop as well as tablet and smartphone

ADVERTISING OPTIONS 
The following banner options and prices apply to publication on www.fruchthandel.de.  
We are happy to send you information on advertising options on the Fruitnet homepage  
(www.fruitnet.com) and on international sites (e.g. Eurofruit, Asiafruit) on request.

Leaderboard
• Top placement as first banner on the news site and on selected further pages
• Format 1180 x 130 px desktop / 375 x 300 px mobile  
• Price per calendar week 390 €
 
Large content banner
• Placement on the news site between news items
• Format 1180 x 170 px desktop / 375 x 300 px mobile
• Price per calendar week 400 €

  
Standard content banner
• Placement on the news site between news items
• Format 777 x 130 px desktop / 375 x 270 px mobile
• Price per calendar week 260 €
 
Large side banner
• Placement on the news site beside news item
• Format 375 x 270 px (separate mobile format not required)
• Price per calendar week 260 €

Small side banner
• Placement on the news site beside news item or  
 beside another banner
• Format 375 x 130 px (separate mobile format not required) 
• Price per calendar week 130 €
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All prices exclude VAT. 
 
*For bookings on Fruchthandel Online, two file formats are required for leaderboard, large content banner and standard content banners in order to guarantee  
display on both desktop and mobile devices.

Are you interested in other creative forms of advertising (e.g. videos, microsites, white papers, podcasts)? Then please contact us at +49-211-99104-40  
or send an email with your ideas to anzeigen@fruchthandel.de.

WEBSITE       PRICE                   DESCTOP                              MOBILE
                WIDTH           HEIGHT           WIDTH           HEIGHT        

Large content banner
Standard content banner
Large side banner
Small side banner

390 €        
400 €        
260 €        

130 €        
260 €        

550 €       
500 €        
330 €        
160 €        

 
20% COMBI DISCOUNT

in case of parallel booking Online/Newsmail in the same calendar week600                  150        

180                  150        

600                  150        
600      100Standard banner

Small banner

1.180       130                   375                   300        
1.180       170                   375                   300        

   375       270                   375                   270         
   375       130                   375                   130         

   777       130                       375                   270         

    NEWSLETTER          PRICE           WIDTH            HEIGHT       

DATES
• All banners can be booked on a weekly basis (by calendar week)
• Advertising deadline is Thursday of the previous week
• Data needed by 11 a.m. on Friday of the previous week at the latest

DATA FORMATS
• JPG, PNG or GIF files max. 100 KB.
• HTML5 possible for Fruchthandel Online
• In case of animated GIF files for Fruchthandel Newsmail, all essential information should be contained in the first  
 image frame because some mail applications such as Outlook suppress the other animations in the standard setting
• We are happy to help you to design your banner advert: Price 110 € for animated banners, 80 € for static banners  
 (not eligible for discount or commission)

DISCOUNTS
•    4 weeks    3 %
• 10 weeks    5 %
• 20 weeks  10 %
• 52 weeks  50 %

COMBINATION DISCOUNT 
• 20 % when booking Fruchthandel Newsmail/Fruchthandel Online in the same calendar week.  
 The combination discount is added to the quantity discount.

Leaderboard
Large banner

Leaderboard
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FRUITNET MEDIA INTERNATIONAL 
GMBH 

Simrockstraße 64-66
40235 Düsseldorf

Germany 
Tel +49-(0)211-99104-0 
Fax +49-(0)211-663162

info@fruchthandel.de

PUBLISHER 
H. Günter Schweinsberg †

MANAGEMENT
Ulrike Niggemann
Tel +49-(0)211-9 91 04-25
un@fruchthandel.de

ADVERTISING EXECUTIVE
Gabi Höhle
Tel +49-(0)211-9 91 04-31
gh@fruchthandel.de

ADVERT. ADMINISTRATION
Christian Hollenbeck
Tel +49-(0)211-9 91 04-18
ch@fruchthandel.de

EDITORIAL
Christine Weiser 
Tel +49-(0)211-9 91 04-27
cw@fruchthandel.de

EDITORIAL
Daniel Schmidt
Tel +49-(0)211-9 91 04-22 
ds@fruchthandel.de

CONTACTS

MANAGEMENT
Chris White
Tel +44-(0)20-7501 3710
chris@fruitnet.com

DUTY EDITOR 
Nadine Schotten 
Tel +49-(0)211-9 91 04-28 
nsc@fruchthandel.de

EDITORIAL
Inga Detleffsen
Tel +49-(0)211-9 91 04-17 
id@fruchthandel.de

EDITOR IN CHIEF
Michael Schotten 
Tel +49-(0)211-9 91 04-16
ms@fruchthandel.de  

ADVERTISING MANAGER 
Hans-Joachim Fuhrmann
Tel +49-(0)211-9 91 04-20
fu@fruchthandel.de

DEPUTY ADV. MANAGER 
Helmut Peskes
Tel +49-(0)211-9 91 04-19
hp@fruchthandel.de

ADVERTISING EXECUTIVE
Panagiotis Chrissovergis
Tel +49-(0)211-9 91 04-29
pc@fruchthandel.de

EVENTS + AWARDS
Kaasten Reh 
(Head of Division)
Tel +49-(0)211-9 91 04-10 
kr@fruchthandel.de

SUBSCRIPTIONS/
DISTRIBUTION  
Sebastian Felici
Tel +49-(0)211-9 91 04-12 
sfs@fruchthandel.de

PROJECT MANAGEMENT 
MARKETING 
Tünde Horvath
Tel +49-(0)211-9 91 04-11 
th@fruchthandel.de

ART DIRECTOR + LAYOUT 
Anna K. Schweinsberg
(Rome, Italy)
Tel +39-06-30 31 64 45
akschweinsberg@libero.it

Inga Detleffsen

FRANCE
c/o Fruitnet Media 
International GmbH 
Lindemannstr. 12
40237 Düsseldorf, 
Germany
Tel +49-(0)211-9 91 04 17
id@fruchthandel.de

Carla Buono

ITALY 
NCX Drahhorad srl
Via Provinciale 
Vignola-Sassuolo 315/1 
41057 Spilamberto/Modena, 
Italy
Tel +39-059-7 86 38 63
carla@ncx.it 
giordano@ncx.it
riccardo.marinelli@ncx.it

Giordano Giardi 

Riccardo Marinelli

Daphne Schmidt

SPAIN
Agronoticias-
Marketing-Espana SL
Carrer del Raval  55
12190 Borriol/Castellón, 
Spain
Tel +34-(0)964-32 11 55
Mobile +34-(0)649-068 110
daphne@agronoticias.es 

INTERNATIONAL REPRESENTATIVES                 


