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Branding takes
centre stage at
AFL ON
Experts offer practical advice for brand
development at Asiafruit Business Form
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(l-r): Echo Yuan of Joy Wing Mau talks to Asiafruit
China editor Yuxin Yang
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Today’s Asiafruit Business Forum

Asia Fruit Logistica ON takes place online

sessions are available on demand to all

on 18-20 November.

registered Asia Fruit Logistica ON
visitors and exhibitors. Simply click the
content tab on the Asia Fruit Logistica
ON platform.

Visit Asiafruit Congress ON
– asiafruitcongress.com
Visit Asia Fruit Logistica ON
– asiafruitlogistica.com

http://www.fruitnet.com/americafruit/article/1474/parts-of-san-diego-quarantined-as-psyllid-count-mounts
© Copyright Market Intelligence Ltd - Fruitnet.com 2014. The copyright on this article and all content published on Market Intelligence Ltd Fruitnet.com is held by Market Intelligence Ltd - Fruitnet.com Limited, a joint venture between Market Intelligence Limited and Dr Rolf M Wolf
Media GmbH. All rights reserved. Neither this article nor any part of it may be reproduced, stored or transmitted in any form, including printouts, screen grabs and information retrieval systems, without the prior permission of the copyright owners.

