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PMA and United
Fresh to merge
Boards of directors of the Produce
Marketing Association and the United
Fresh Produce Association agree to
combine forces
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Determining a new name for the combined

and a stronger voice in advocating for our
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Also included is the commitment to
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The new association will be led jointly by
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Burns and Stenzel as co-chief executives

Over the coming months, Burns and
Stenzel will work with their teams and
board leaders to build out the new

throughout 2022. After that time, Burns

Burns commented that the two combined
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something powerful together,” said
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“We, along with our talented teams, look

“It is gratifying to me several years before
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