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Video: Florette ad
hits the air
Florette is launching its summer
marketing campaign this week with a
range of TV activity
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2013 summer.
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“Our fun and playful Bags of Feelgood ad
reinforces all the positive reasons why

“Our first slot will follow this Friday

The promotion is designed to run when the
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focusing on diet and we’re confident that it
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resonate

with

very closely at the programming alongside
Florette marketing manager Elaine Smith
said: “This year’s TV activity is all about

which the ad will sit, helping to further
amplify the spirit and personality

communicating with consumers when they
are in a ‘warm
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